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Abstract 
The rapid expansion of the mobile application industry has created diverse opportunities for 

businesses to generate revenue while delivering value to users. This study examines the 

economic dimensions of major mobile app monetization strategies, including advertising, in-

app purchases, subscription models, freemium approaches, and paid applications. The analysis 

focuses on how these strategies influence revenue generation, user acquisition, customer 

retention, pricing decisions, and long-term profitability. It also considers the trade-offs between 

maximizing short-term revenue and maintaining user satisfaction and engagement. 

Advertising-based models can provide broad accessibility and rapid user growth but may create 

challenges related to user experience and advertising dependency. In-app purchases and 

freemium models can increase revenue from highly engaged users while allowing wider access 

to basic features. Subscription models offer relatively predictable and recurring revenue but 

require continuous delivery of perceived value to reduce customer churn. Paid applications 

provide direct revenue at the point of purchase but may face barriers to user adoption in highly 

competitive markets. The study further highlights the importance of market characteristics, 

consumer behaviour, app category, pricing structures, and technological changes in 

determining the effectiveness of monetization strategies. By comparing the economic 

advantages and limitations of different approaches, the research provides a framework for 

understanding how mobile app developers can align monetization mechanisms with sustainable 

business objectives and changing consumer expectations. 
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